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What tourists do. and why they do it has fascinated a lot of people. What 
tourists think, how they feel and what influences their thoughts and feel-
ings is especially fascinating to tourists themselves, to the people who 
manage their behaviour and to analysts studying contemporary life. 
This volume tackles in a fresh way many of the core topics in tourist 
behaviour. While it is no way a second edition to one of the author's earliest 
books - The Social Psychology of Tourist Behaviour. Oxford: Pergamon. 
1982 - it does follow in part the structure of that volume, and covers parallel 
territory. The benefit of nearly 25 years of research, and the changing face of 
tourism and global travel are reflected in many ways in the present work. 
There are now a variety of promising schemes and mini theories, 'concep-
tual schemes' as they will be referred to in this book, which help illuminate 
long standing tourist behaviour topics. 
The author has been fortwlate to work with talented colleagues in a 
stable academic environment. These efforts and forces have fostered a 
productive publication stream from the James Cook University tourism 
group, some of which is reported in relevant sections of this volume. In 
particular, several key individuals have assisted the author's thinking and 
working environment and deserve special credit. Key colleagues include 
Gianna Moscardo, Laurie Murphy, Lui Lee, Chiemi Yagi, Aram Son, Pierre 
Benckendorff, Glenn Ross and Robyn Yesberg. 
While it is appropriate to record the special efforts of local colleagues there 
are also wider influences contributing to the enthusiasm for writing about 
this area. Colleagues in the Unites States, notably Joe O'Leary and Alastair 
Morrison. have been good friends. i.nterested observers and at times part-
ners in the author's work. Aset of colleagues in Asia, the United Kingdom, 
Europe and Africa have helped the author maintain an interest in the 
usefulness and diverse applicability of tourist behaviour across cultures. 
The volwne is intended to be both a resource and an integrating force for 
the analysiS of an inlportant part of tourism. It seeks to be educational 
rather than prescriptive. probing new ways of tackling topics. It is eclectic 
in its methodological tolerance rather than narrowly defined. Like tourism 
itself, it is hoped that it will fulfil multiple needs in diverse settings. 
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